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Rewind

Newsweek reported that a coronavirus disease was spreading—one 

that “begins with fever and dry cough and can end in death” and 

was first detected in China. But this was severe acute respiratory syndrome 

(SARS), not COVID-19. “As this strange new virus continues its spree, killing 

hundreds and infecting thousands more, scientists are working overtime, trying 

to keep people from harm,” said Newsweek. This was the “first new deadly disease 

in years that can easily pass from person to person.” By the end of the year, SARS 

had infected 8,437 people in 30 countries.

 1975 

Star Russian dancer Mikhail Baryshnikov 
joined the American Ballet Theatre, which 

“spotlighted the tremendous growth of 
dance in the US,” wrote Newsweek. In the 
previous decade, the American ballet 
audience had grown from one million 
focused on New York City to 15 million all 
over the country. Today, roughly 7.6 million  
Americans attend the  ballet annually.

2003
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The Archives

 1982 

“British planes bomb the Falklands and 
duel with Argentine jets as the 
showdown in the South Atlantic begins,” 
reported Newsweek saying,“Ronald 
Reagan threw US  support solidly behind 
Britain.” The 10-week war between 
Britain and Argentina over control of the 
Falklands was never of cially declared. 
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  G U I L L E R M O A R I A S

TIJUANA, MEXICO

Potter’s
Field

An unclaimed victim of Covid-19 
is buried by cemetery workers in 

protective gear at Tijuanas municipal 
cemetery No. 13 on April 21.  With 

more than 187,000 deaths worldwide 
from coronavirus as of April 23 

according to Johns Hopkins University 
of Medicine, morgues globally have 

become overwhelmed, causing 
many of the dead to be buried in 

public elds and mass graves before 
they can be claimed by family.
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B Y 

FRED GUTERL

 @fredguterl

“I’ve been hearing the phrase ‘Now more  
than ever…’, now more than ever.” » P. 11 
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Despite the lack of clarity, reopening is on every-

body’s mind. President Donald Trump announced, 

“We are in the next front of our war, which we are 

calling, ‘Opening Up America Again.’” Governors on 

both coasts are hammering out plans to lift restric-

tions on businesses. Governor Gavin Newsom of 

California said any plans to open the state would 

be “guided by science and data.”

One thing is clear: regardless of whether the lock-

down ends next week or next year, the virus will be 

waiting on the other side. A lockdown only delays the 

virus’ progress through the population. It’s designed 

to keep the burden off emergency rooms and inten-

sive care units and buy time. The relevant question 

in considering how and when to lift the lockdown 

is not how to prevent deaths, but rather how to 

prevent too many deaths all at once.

Several private studies have laid 

out frameworks for a plan, and the 

governors are no doubt fashioning 

their own. There is a consensus that 

life will not go back to normal until 

with unemployment claims ballooning to 

22 million people, the coronavirus lockdown 

took an uncomfortable turn for state governors 

in mid-April. Workers and small business owners 

clogged the streets of Lansing, Michigan, near the 

capitol, blaring car and truck horns, and waved signs 

calling on Governor Gretchen Whitmer to allow 

businesses to open up. Smaller protests took place in 

Virginia, Kentucky, Ohio, North Carolina and Utah.

The angry outburst came just as the nation 

teetered on what the computer models say is the 

“peak” of the Covid-19 outbreak. According to most 

calculations, the death toll, after rising with terri-

fying steepness for several weeks, should be flat-

tening out and soon starting to drop. “The worst 

is over,” said New York Governor Andrew Cuomo.

Will reality cooperate? New Jersey, 

supposedly on a downward slope, 

reported a surge in deaths, which, at 

6,538 as of April 23, surpassed the 

number of state residents who died 

in World War I.

Life After 
Lockdown

Donald Trump Says America Will Open Up But Scientists 
Predict We’ll Be Back in Lockdown Again

CORONAVIRUS
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Periscope CORONAVIRUS

scientists figure out how to defang 

the virus—with a vaccine, or treat-

ments that keep the acutely ill from 

dying on ventilators, or both. New 

treatments will take months to roll 

out and a vaccine is at least a year 

away. How, then, do we negotiate the 

coming months?

Most plans present a post-lock-

down scenario in which life wouldn’t 

exactly be normal but would still be 

an improvement on lockdown. Peo-

ple would wear masks when they 

go outside, some businesses would 

reopen with social-distancing pre-

cautions, large gatherings would be 

forbidden and bars would stay closed. 

Baseball season might reopen, but 

teams would play to empty stadiums. 

Former FDA Commissioner Scott Got-

tlieb, an author of a report published 

by the American Enterprise Insti-

tute, told Vox that it would look like 

a “gradual reintroduction of activity.”

As social interactions increased, 

of course, the virus would begin to 

make a comeback. Epidemiolgist 

Marc Lipsitch of Harvard and his 

colleagues recently performed a 

computer analysis of how the virus 

was likely to behave after lockdown 

is lifted, which the journal Science 

published on April 14. The authors 

found that loosened restrictions 

would almost certainly produce a 

rebound later in the year. A false 

sense of security during the summer 

months in northern states such as 

New York and Michigan, where the 

virus might be less active during the 

summer heat, could lead to a spike in 

cases in the autumn or winter that’s 

even more severe than the one we’re 

only now recovering from.

To avoid another catastrophe, 

doctors would use contact tracing 

to jump on small outbreaks before 

they turn into big ones. Contact 

tracing would require PCR tests to 

detect the presence of the virus in 

patients’ blood and serological tests 

to measure the presence of antibod-

ies, an indication of whether or not a 

patient has immunity. The monitor-

ing would have to be done at the local 

level, which means tests would have 

to be cheap, plentiful and quick. Paul 

Romer, a Nobel laureate and profes-

sor at New York University, calls for 

administering tests to every person in 

the country every two weeks—more 

than 20 million tests per day.

Testing on that scale is not going to 

happen anytime soon. Tests are only 

now being rolled out and it will be 

“at least weeks before there are results 

for more than a handful of places,” 

said Lipsitch at a press conference.

Without testing and tracing, the 

only tool available to keep the out-

break in check is social distancing. 

Lipsitch’s team explored scenarios 

for controlling the rebound with 

social-distancing measures alone. No 

one wants a permanent lockdown, so 

they also ran their computer models 

on a strategy of intermittent lock-

downs. Public health officials would 

monitor the prevalence of the virus 

in the population at large and, as the 

number of infected people reached a 

certain threshold, social distancing 

rules would once again go into effect. 

A lockdown in March and April might 

give way to a few months of relative 

freedom, but then it would be time 

for a second lockdown, and eventu-

ally a third and a fourth and so on.

Without a vaccine or effective 

treatments, a strategy of on-again, off-

again lockdowns would have to con-

tinue through 2022 before enough 

people carried antibodies to the virus 

to protect the most vulnerable, known 

as herd immunity.

It sounds awful—and it might 

not even work. Without adequate 

testing, public health officials would 

have to use indirect metrics, such as 

hospitalizations, to assess at what 

point a new lockdown is needed. 

This would hamper their ability to 

recognize a spike quickly enough to 

avoid another catastrophic increase 

in Covid-19 cases. Would politicians 

listen and act in time to close down 

businesses? Would the public accept 

and abide by these recurring rounds 

of restrictions?

The recent experience of Singapore 

doesn’t bode well. In the early days of 

the pandemic, Singapore, which argu-

ably has the best health care system 

in the world, managed to avoid severe 

social distancing through a program 

of comprehensive testing and rigor-

ous contact tracing. Still, it lost con-

trol of the outbreak. It recently had 

to resort to closing businesses and 

reducing social contact. If Singapore 

can’t keep its economy open with a 

robust system of testing and moni-

toring, can the U.S.?

The lack of alternatives to social 

distancing makes charting a realistic 

course from lockdown to normalcy 

exceedingly difficult. Until scientists 

can come up with some other inter-

vention—a vaccine, a treatment, a 

drastic expansion of ICU capacity—it 

looks like social distancing is going to 

be a way of life for a while. 

“A strategy of on-again, 
lockdowns 

would have to continue 
through 2022 before 

enough people carried 
antibodies to the 

virus to protect  
the most vulnerable.”

10 N E W S W E E K . C O M M A Y  1 5 ,  2 0 2 0
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Talking Points

“I’m starting 
to think these 

characters who 
support Trump 

might be 
suicidal. They 

hardest for 
the things that 
will kill them.”

 

“THERE ARE MORE IMPORTANT 

THINGS THAN LIVING. 

AND THAT’S SAVING THIS 

COUNTRY FOR MY CHILDREN 

AND MY GRANDCHILDREN 

AND SAVING THIS COUNTRY 

FOR ALL OF US.”

—Texas Lt. Governor Dan Patrick

“I feel like I’ve 

been hearing the 

phrase ‘Now more 

than ever…’, now 

more than ever.”

—CHANCE THE RAPPER

“Every judge must learn 
to live with the fact  
he or she will make 

some mistakes; it comes 
with the territory.”
— j u s t i c e  n e i l  g o r s u c h , 
s u p r e m e  c o u rt  d e c i s i o n

“NOBODY WAKES UP 
AND SAYS, ‘OH, I’M 

GOING TO BE A REFUGEE 
TODAY.’ IT DOESN’T 
HAPPEN LIKE THAT.”

Model Adut Akech

“ I  T H I N K  I  W I L L  F E E L 
MO R E  I S O L AT E D  O N 
EA RT H  T H A N  H E R E .”

— i n t e r nat i o na l  s pa c e  s tat i o n 
a s t r o nau t  j e s s i c a  m e i r

“While my new lawyers 
are excellent, and our 

legal options are many, 
the next act in my career 

will be guided by Jesus 
Christ, and I have placed 

full faith in Him.”

—roger stone

Adut Akech

Jessica Meir

Jimmy Kimmel

NEWSMAKERS
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Nowhere

A L L
D R E S S E D  U P

A N D

T O  G O
by 

KRISTEN BAHLER

Portrait by LEMARK PHOTOGRAPHY

They were born soon before 9/11, 
grew up during the Great Recession 

and are launching into adulthood 
amid a global pandemic. 

How much more can Gen Z take?

C L A S S  O F  2 0 2 0
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Arbor campus is deserted. Nielsen’s graduation cere-

mony has been canceled, along with the lawn parties, 

bonfires and barbecues where she expected she’d be 

celebrating her final weeks as a student. Most of her 

roommates have moved back home, leaving Nielsen 

and four other girls in an eerily quiet off-campus house 

that was buzzing with activity less than a month ago.

“It’s hard not having the support system I had,” 

she says. “It’s a scary time.”

In mid-April, without a post-college job lined up 

and with the prospects looking grim in the current 

environment, Nielsen wasn’t sure how she’d make 

her rent for May. “I was so stressed about money,” 

she says. But just in the nick of time, she landed a 

job starting May 1 working the phones for the state 

Democratic Party—remotely, for the foreseeable 

future—which will tide her over for now.

That’s a big relief for Nielsen, who still bears emo-

tional scars from the Great Recession, and the blow 

it dealt her family. The resulting financial strain, she 

says, contributed to her parents’ divorce and changed 

the course of her own life forever. It also left her with 

ongoing anxiety about her finances. She says, “I’m 

constantly thinking, when is the 

other shoe going to drop?”

The truth is, it already has, 

landing like a torpedo for Niel-

sen and the roughly 2 million 

other members of the Class of 

2020, who are now rewriting the 

script for their entry into adult-

hood. Just a few months ago, 

these college seniors were about 

to graduate into one of the most 

robust job markets in U.S. history, 

with record-low unemployment 

amid the longest economic ex-

pansion ever. Now, as Covid-19 continues to spread 

throughout the country, they’re facing dwindling 

employment opportunities and nixed job offers, 

throwing one of the most foundational periods of 

their lives into complete chaos.

It’s not just about work. They’re missing out on  

milestones like walking across a graduation stage, 

diploma in hand, and moving into their first adult 

apartment. Forget about dating and, well, fun.

The anxiety these young adults feel is unprece-

dented, yet totally familiar, for a generation whose 

lives have always been molded by forces out of their 

“It’s hard not 
having the 
support system 
I had. It’s  
a scary time.” 

NATASHA NIELSEN, 22

University of Michigan

he first thing you should 

know about Natasha Nielsen 

is that she lives in a house 

with 11 other 20-something 

women. Not a sorority 

house—though the 21-year-

old University of Michigan 

senior did pledge Alpha Gamma Delta freshman 

year, and quickly got accustomed to having a 

bunch of people around when she needed help 

with homework (she’s a public policy major) or a 

cheap beer down at Good Time Charley’s ($2.50 

drafts on “Mug Club Mondays”). So when the coro-

navirus pandemic started tearing through the 

U.S., her little corner of the world got pretty lonely.

U. of M.’s classes are all online now, and the Ann F
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control. Many of their first memories were of the 

terrorist attacks on 9/11 when they were preschool-

ers and an era-defining financial crisis during their 

elementary school years that introduced a precar-

ity some of their families never recovered from. 

Now they’re suffering another body blow, making 

it feel as if they’re living a storyline better suited 

to the dystopian novels and movies many of them 

favored growing up.

They have no jobs, no money and no social lives. 

There are only questions: How will they get through 

it? When, if ever, will “it” end? And, perhaps most 

importantly, are they forever doomed? In the mean-

time, they wait. “Our futures are completely put on 

hold,” says Tabitha Bair, 24, a soon-to-be-graduate 

of Arizona State University. “Everything is chang-

ing. I’m just trying to keep my head above water.”

“Our futures 
are completely 
put on hold. 
Everything is 
changing. 
I’m just trying 
to keep my head 
above water.”

TABITHA BAIR, 24

Arizona State University

The Kids Aren’t Alright
bair is studying business administration— 

a major she chose specifically, she says, because it 

allowed her to take online classes while working 

full time to pay her way through school.

In early April, though, Bair was furloughed from 

her job as a sales support specialist at a local tech 

company. She interviewed for a new job not too 

long ago, but Covid-19 forced the company to insti-

tute a hiring freeze before she got an offer.

“Everyone said that business administration was 

one of those degrees you can do anything with,” she 

says. “I didn’t know I was suscep-

tible to something like this.”

Of course, most Americans 

are feeling pretty out of sorts 

right now, with the country’s 

collective nervous system buzz-

ing with around-the-clock dread. 

Everyone is second-guessing ev-

ery trip to the grocery store, and 

Googling “coronavirus vs. allergy 

symptoms,” just to be sure. Peo-

ple are worried about the health 

of their grandparents, cowork-

ers, family friends. Everyone is 

watching too much Tiger King.

And no one is exactly having 

an easy go of it career-wise. In 

just five weeks (through April 18), 

some 26 million Americans lost their jobs—more 

than the number who filed for unemployment over 

the entire 18 months of the Great Recession.

Still, it’s hard to imagine a group of workers 

more vulnerable during this period than the ones 

just getting started. During the last recession, the 

unemployment rate peaked at 10 percent for the 

general population but hit 19.2 percent for people 

aged 16 to 24. “I graduated in 2009, and saw how 

difficult it was then to get our feet on the ladder,” 

says labor market expert Martha Gimbel, a man-

ager of economic research at Schmidt Futures. “I 

think today’s graduates are going to have, unfortu-

nately, an even harder time.”

The early signs aren’t exactly encouraging. A Col-

lege Reaction/Axios poll poll last month found that, 

among college students who had jobs, 75 percent 

had already had their work canceled, moved to re-

mote or delayed. Of the 450 employers listed on 
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the website Is My Internship Cancelled, 69 percent 

were reported to have canceled, delayed or made 

their internships remote; only 129 were moving 

ahead with offers and just nine were actively hiring.

Meanwhile, as business owners across the coun-

try scramble to comply with government quaran-

tines, the restaurant, retail and other “bridge” jobs 

people tend to fall back on in times of uncertainty 

don’t exist right now—for young 20-somethings 

trying to figure out their place in the world, who 

tend disproportionately to hold these positions, 

or anybody else.

“A lot of the people who graduated into the fi-

nancial crisis ended up taking jobs they felt they 

were overqualified for,” says Gimbel, the former 

research director of Indeed.com’s Hiring Lab. 

“Now there’s no hiring at all.”

Even graduate school, historically more popu-

lar when folks can’t find good jobs during reces-

sions, looks less appealing in this downturn. The 

move to virtual classes, probable cuts in funding 

to public institutions and the fear that university 

endowments could lose billions of dollars because 

of Covid-19 could make earning an advanced de-

gree a less viable option.

“There aren’t a lot of great choices right now,” Gim-

bel says. “Graduates are going to face a really bleak 

time until this public health crisis gets sorted out.”

The timing of the pandemic, coming just a few 

months before graduation, has only made the sit-

uation worse for soon-to-be grads. Online classes 

have made it impossible to get face time with fa-

vorite professors for references or to network at 

on-campus job fairs. Library closures have thrown 

a wrench into final exam prep and thesis research. 

Senior shows, film projects and theater perfor-

mances have all been canceled.

A few weeks ago, for instance, Annie Lee-Daly, a 

21-year old senior at Montserrat College of Art in 

Massachusetts, was putting the final touches on a 

gallery show she’d been working on for an entire 

year. Now she’s back in her childhood bedroom 

in Rego Park, Queens, attempting to finish her 

last semester—and some critical, career-defining 

classes—without any of the necessary materials 

or equipment. Her gallery show has been can-

celed too—and with it, one of the first big chanc-

es she had to network with prospective employers 

and art buyers.

Even before the pandemic threw their future into 

complete turmoil, members of Gen Z were significantly 

more anxious, on average, than older generations.

Percentage reporting excellent or very good mental health

Percentage seeking help from a mental help professional

Percentage who feel a significant amount of stress about:

SOURCE: American Psychological Association
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for lee-daly, who was in the fifth grade when  

the last recession hit, the economic fallout of the 

pandemic brings back vivid memories of that earlier 

time. Her dad was an architect, so the housing mar-

ket crash of 2007–09 hit her family particularly hard.

“Those events altered our lives,” she says. “It’s 

scary to have gone through all of that as a kid, and 

to know it’s going to happen again.”

Lee-Daly and her peers in “Generation Z,” born 

in the ’90s and early 2000s, are too young to re-

member much about what life was like before vid-

eo chat and Animal Crossing, a video game where 

players interact with cutesy anthropomorphic an-

imals on a virtual island and which has surged in 

popularity amid state-wide quarantines. But they 

are old enough to have already lived through two 

“[The Great 
Recession] 
altered our lives. 
It’s scary to have 
gone through 
all of that as a 
kid, and to know 
it’s going to 
happen again.”

ANNIE LEE-DALY, 21

Montserrat College of Art

of the most profound crises in U.S. history and are 

getting up close and personal now with a third.

They’re the first kids to grow up with the 24-

hour news cycle at the tip of their iPhone-clenched 

fingers. And though they’ve been called “lazy” and 

“entitled” by people who got to be kids before anx-

ieties about climate change and school shootings 

hung over every young person’s head, in reality, 

they’ve always had it pretty rough. Their lives have 

been punctuated by collective national trauma, 

first with the 2001 World Trade 

Center attack and later the finan-

cial crisis—a period of extreme 

uncertainty that rocked many of 

their families with layoffs, bank-

ruptcy, foreclosure and divorce.

When colleges first started 

announcing they would close 

campuses to prevent the spread 

of Covid-19, the class of 2020 

grieved the premature end of 

their senior year. But many 

weren’t exactly surprised that 

something was about to go terri-

bly, overwhelmingly wrong.

“Growing up and reading the 

news...there’s this sense, this gen-

eral air, that you can’t count on 

things to go uphill,” says Drew 

Pendergrass, a 22-year-old phys-

ics major at Harvard University.

Pendergrass is in an okay spot financially, he says. 

He’s enrolled at the richest university in the world, 

where he’ll be continuing his studies in the fall as 

a Ph.D. student. But he isn’t worry-free.

He researches atmospheric pollution, based on lab 

experiments and observations made from airplanes, 

ground stations and satellites. Most of these aircraft 

missions have been canceled due to Covid-19, he says, 

and the people who work in the research centers that 

process satellite data risk being furloughed. Without 

data, Pendergrass’ research is in limbo. And while his 

grants are secure, the shape of the economy is not.

“Five years down the line I may be looking at a 

very different job market,” he says.

The deep sense of uncertainty Pendergrass and 

his classmates are experiencing will only add to the 

emotional distress many Gen Zers already feel. Re-

search has shown that these young people are more 
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anxious and depressed than any other generation, 

with only 45 percent saying their mental health is 

excellent or very good, vs. 56 percent of millenni-

als and 70 percent of boomers. What are they most 

stressed out about? Money (81 percent), work (77 

percent) and health (75 percent)—all the issues 

dominating the national consciousness right now.

Spending their last college semester in quaran-

tine—bombarded by news about one of the scar-

iest events in modern history—probably won’t do 

much to ease their minds. “What we’re all going 

through, it’s just very intense,” says Tess Brigham, 

a San Francisco-based psychotherapist.

Gen Zers are still “trying to figure out who they are 

and what life is about,” she says. “This is a very anxious 

generation and this will make them even more so.”

A Lasting Impact
research suggests that the 

Class of 2020’s anxiety about the 

future is not entirely misplaced.

Judging by the impact on pre-

vious generations, for instance, 

they are likely to take a pretty big 

hit to earnings on their first job. 

Labor economist Lisa Kahn, now 

a professor at the University of 

Rochester, found that for each 

percentage point increase in the 

unemployment rate, students 

who got their degrees during the 

1980–81 recession earned about 7 

percent less on average at the start 

of their careers than those who 

graduated in better economies.

And while the gap narrowed with 

more job experience, it didn’t disappear. Almost 20 

years later, those who graduated during the downturn 

were earning about 2 percent less, with cumulative sal-

ary losses of more than $100,000 over their careers.

Millennials who entered the workforce during 

the Great Recession also earned less at first than 

typical college grads but—hey, potentially good 

news here, Class of 2020—those with a B.A. and 

a full-time job had largely caught up salary-wise a 

decade later, according to Pew Research. Still, the 

early hit took a toll: Millennials overall have some-

what less in savings than older generations did at 

their age, which, along with higher levels of student 

debt, has hampered their ability to buy homes. A 

2019 study by the Brookings Institution shows 

they’ll probably have less money to retire on, too.

As if all that weren’t depressing enough, a new 

study from Northwestern University and the Uni-

versity of California Los Angeles found that peo-

ple who entered the labor market during the early 

1980s recession were also more likely than other 

people to die in middle age from heart disease, lung 

cancer, liver disease and drug overdoses—what the 

researchers referred to as “deaths of despair.”

There are also sociological implications associ-

ated with graduating from college during an inter-

national crisis, says Corey Seemiller, a Gen Z expert 

and assistant professor at Wright State University. 

Almost overnight, in the case of this pandemic, 

daily routines have shifted to something close to 

dystopian: staying indoors, avoiding handshakes, 

stocking cabinets with cans of cannellini beans and 

toilet paper, loading up on hand sanitizer.

For the class of 2020, these habits that could lin-

ger, just as they did for the “GI Generation,” Seemil-

er says. Now in their 90s or older, these Americans 

lived through the 1918 Spanish flu and joined the 

“Growing up 
and reading the 

news...there’s 
this sense, this 

general air, 
that you can’t 

count on things 
to go uphill.”

DREW PENDERGRASS, 22

Harvard University
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workforce during the Great Depression. Along the 

way, they picked up some deeply-ingrained habits—

penny pinching; hoarding emergency supplies—

that stuck with them for the rest of their lives.

“What happens in our late teens and early adult-

hood has a profound impact on how we behave 

later on,” Seemiller says. 

Of course, that’s not always a bad thing.

Alicia Frison, a 25-year-old law student gradu-

ating from Howard University, says watching her 

parents struggle through the financial crisis has 

motivated her to always save as much money as 

she can. And talking to law students from the 2008 

era—many of whom struggled to find work and 

pay off student loans—drove her to look for a job 

long before her last day on cam-

pus. (Frison recently accepted a 

position working in a public de-

fender’s office in New Orleans.)

Some things are beyond her 

control, though. It’s unclear when 

Frison will be able to take the 

bar exam, and whether it will be 

online, in person or postponed 

indefinitely. Her family lives in a 

different state, and it hurts that she 

can’t be with them right now—a 

relative passed away recently and 

the spread of Covid-19 prevent-

ed them from having a funeral.

“I have wanted to practice law 

since I was 7 years old,” Frison says. 

“Every step of my life I’ve tried 

to position myself to become 

a good litigator. I just couldn’t 

plan for something like this.”

Keeping Calm and Carrying On
the good news is, gen z is resilient. far from 

the lazy, social media-obsessed stereotypes they’ve 

been pigeonholed as, today’s college seniors are ambi-

tious and determined. Just like the GI Generation was.

“It’s insane what we’ve been through,” says Chris-

tian Santiago, 22, a senior at St. John’s University 

in Queens.

This month, Santiago will graduate with a com-

munication arts degree that he wants to use in 

the television and film industry world. For a long 

time, he’d planned on getting his own apartment 

in Brooklyn, and a temporary gig at a restaurant or 

coffee shop to pay for it. “I was very excited about 

living on my own,” he says. “You’re only young once.”

Instead, he’s back in the Bay Area, sleeping on 

his parent’s couch, and has no clue when he’ll be 

able to fly back East. Film production in New York 

City has been suspended indefinitely, so there ar-

en’t any career-worthy jobs he can apply to. And 

since almost every restaurant and bar has closed to 

comply with state-wide quarantine orders, he can’t 

work at any of those either.

These days, Santiago spends most of his time 

looking for jobs on LinkedIn, and working on 

the promotion of his new short film. His friends 

back in New York are starting to get stir crazy in 

self-isolation—hosting Zoom parties to pass the 

time and creating TikTok video after TikTok vid-

eo—so they’ll have no excuse not to watch his film, 

he jokes. Another new pastime for pals: “Some 

have been downloading dating apps like Bumble 

and Tinder, and ‘swiping right’ on everyone just 

“I have wanted 
to practice law 

since I was 7 years 
old. Every step 

of my life I’ve 
tried to position 

myself to become 
a good litigator. 

I just couldn’t 
plan for some-

thing like this.”

ALICIA FRISON, 25

Howard University

M A Y  1 5 ,  2 0 2 0
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to have an honest-to-god conversation,” he says. “I 

think they need some sort of human interaction.”

If Covid-19 keeps Santiago on the West Coast for 

much longer, “the game plan,” he says, “is to try to 

find a job, any sort of job, save every single dime 

that I have, and use that to move back to New York.”

In other words: He’s not giving up,

All told, the class of 2020’s losses so far are 

mostly abstract—a virtual graduation party here, 

an empty sorority house there—but they’re more 

than just symbols.

Even the simple act of walking across a gradua-

tion stage “is a big moment for a lot of us,” says Katya 

Vera, a 22-year-old Princeton University student.

Vera was born in Mexico and is the first person 

in her family to make it to college. After Princeton 

announced its 2020 commencement ceremony 

“Walking 
across the stage, 
throwing our 
hats in the air, is 
really symbolic. 
I’ve been looking 
forward to this 
for practically  
my whole life.” 

KATYA VERA, 22

Princeton University

would be held online, she started an online pe-

tition to reschedule it later in the year when the 

threat of the virus has passed.

“This is not the worst possible thing that could 

happen,” Vera says. “I’m going home to a safe space, it 

could always be worse. But at the end of the day, this 

is a dream of mine. Walking across the stage, throw-

ing our hats in the air, is really symbolic. I’ve been 

looking forward to this practically my whole life.”

There are a lot of things that keep Vera up at 

night. She wants to apply to medical school, but 

needs to take a few classes in the fall to be eligi-

ble. Will those classes still be 

held—and will they count to-

ward her pre-med requirements 

if they’re all online? Will she be 

able to work this summer, as 

she’d planned? Or will she have 

to take out a loan to cover her 

living expenses?

She can’t escape the realities of 

the coronavirus pandemic—one 

of her last classes at Princeton 

is an epidemiology course, and 

she’s part of a family phone chat 

that buzzes every so often with a 

new, scary headline. But through 

a mix of doggedness, fatigue and 

an unmistakable “the world is 

my oyster” determination that 

somehow, miraculously, hasn’t 

faded, she’s pressing forward.

So is Natasha Nielsen, the University of Mich-

igan public policy major, who along with her 

friends, is figuring new ways to deal with the lone-

liness of social distancing and how to get on with 

their lives. She goes on Animal Crossing “dates” 

with her boyfriend, playing the Nintendo Switch 

game together from their respective homes. And 

she hops on a Zoom call every Monday with the 

friends who used to gather at Good Time Charley’s, 

the pub near campus.

“The effects [of the pandemic] are so personal 

and detrimental to our lives but everyone is dealing 

with this,” Nielsen says. “I have to remind myself 

that everyone is in this together.” 
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BEEN THERE, DONE THAT. WHO BETTER 
to offer advice to today’s newly-minted
B.A.s than career coaches and nancial 
advisors who graduated during the last 
economic meltdown and emerged with 
strong careers, solid salaries and their 
sanity intact? Here are practical tips
from ve e perts, who lived through 
and survived graduating into chaos.

This is hard. Take 

care of yourself.

When Lauren McGood-
win graduated in 2009, the U.S. was
in the midst of shedding 8.7 million
jobs within two years. “I graduat-
ed with zero prospects and had to 
move back home,” says the founder 
and CEO of Career Contessa. “I felt 
this e treme e pectation hangover, 
like I’ve checked all the right bo es, 
done all the right things, but I wasn’t 
getting what I felt I was promised at 
the end. I was very hard on myself.”

Show yourself compassion, Mc-
Goodwin says, and ensure you’re look-
ing after your emotional wellbeing. After 
all, nothing can ding your con dence 
more than a job search where you’re 
constantly being rejected or failing to
even hear back. Focus on building a 
strong support system and small tasks
that will help you feel more in control, 
like connecting with people in your

eld from your school’s alumni network 
and optimizing your LinkedIn pro le.

You may not land your 

dream job…and that’s OK.

With millions of Ameri-
cans unemployed or furloughed, the
competition for roles, if a company is 
even hiring, will be erce. So sadly, no, 
the rst job you take after graduation 
may not be the e act role you want
or in your preferred industry, but that
doesn’t mean you’re wasting your time.

“Get out of the mindset that it has 
to be a perfect job. You can start 

anywhere and ultimately get where
you want to be,” says workplace expert 
Lindsey Pollak, who learned her job 
hunting skills while looking for work in 
New York City right after 9/11. “Any 
job can teach you something valuable 
for your career moving forward.”

Denver nancial planner Trent 
Porter is a perfect example. After Porter 
graduated in 2008, he took a part-time 
job preparing taxes, something he had
no interest in, to help pay the bills. The 
unwanted experience, though, actually 
gave him an edge over other nancial 
planners who lack deep tax know-
how and the rm he worked for still 
sends him clients over a decade later.

“Be open to any job that is legal 
and will pay you,” advises Erin Lowry, 
author of Broke Millennial: Stop 
Scraping by and Get Your Financial Life 
Together, and a 2011 college grad.

Don’t spray and pray.

Avoid being one of those ap-
plicants who blindly applies 

to hundreds of positions online, often 
with the same resume and cover letter, 
relying on quantity, rather than quality,
to land a job. You’re better off spending
time researching the company that’s hir-
ing and tailoring your resume and cover
letter to mimic the language in the job 
listing for the positions you really want.

If the job listing calls out speci c soft 
or hard skills you possess, emphasize
the fact high up on the document, 
providing examples of how well you’ve 
done them. “Employers want to know 
about your accomplishments, not your
responsibilities,” McGoodwin says.

Fill your gaps.

With few openings to 
apply to, job hunting these 

days may not occupy all your time 
and, with social distancing, you’re 
probably not hanging out with friends,
even virtually, as much as you used

to. Fill the hours by boning up on 
any professional skills you lack.

Review several job listings for the 
roles you want and pick out the most 
frequently repeated skills or phrases. If 
there is something on this shortlist you 
have limited or no experience in—say, 
knowledge of Salesforce—enroll in an 
online class that teaches you how to use 
it. That will make you more employable 
once the job market opens up again.

Keep living like a

college student.

Unlike when you were
in school, there won’t be a fresh
infusion of cash each semester from 
student loans or, for the lucky ones,
Mom and Dad. So make the most of 
your earnings from whatever work 
you manage to land. The good news: 
You’ve likely already been living off 
a modest amount in school, sharing 
space with roommates and saving on 
going out since lockdown began. Bad 
news, you’ll need to keep doing that.

“The best advice I got when I grad-
uated: Earn money like a professional,
spend like a college student,” says 
Philadelphia nancial planner Robert 
Stromberg, of Mountain River Finan-
cial, who graduated college in 2009.”

Start saving for the 

next rainy day.

Okay, the pandemic-fueled 
economic meltdown is more like a 
category ve hurricane, but the idea 
is the same: Start tucking away any 
money you can for emergencies from
whatever work you can nd part-time, 
freelance, remote), especially if you’ve 
moved back in with your family and your 
expenses now are low. If this experience 
has taught us anything, it’s that nancial 
crises can happen anytime, without
warning, and if you have some cash to 
fall back on, you’ll not only have practi-
cal help when the next storm hits, you’ll 
also feel far less anxious about money. 

“One of the best things I did [after 
graduation] was build a little emergency 
fund by working super hard at my part-
time job,” says Porter, founder of Priority 
Financial Partners. “Knowing I had that 
money to fall back on gave me peace of 
mind and made job hunting easier.”

Six tips to help soon-to-be grads succeed from experts 

who got their own degrees during the Great Recession

—and made out just fine anyway  BY KERRI ANNE RENZULLI

C L A S S  O F  2 0 2 0 Survival Guide
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A decade ago Melinda and Bill Gates and 
Warren Buffett launched “The Pledge.” 
Since then, more than 200 billionaires 
have agreed to give away at least half 
of their wealth. So why are some folks 
criticizing them for it? ANSWER:  politics,
envy and misunderstanding
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he man who dies rich dies disgraced.” 

Andrew Carnegie, The Gospel of Wealth, 1889.

In 2010, Bill and Melinda Gates and Warren 

Buffett started the Giving Pledge, a promise by very  

rich people to give away half their wealth before 

they die. The idea was to change the world of giv-

ing by encouraging more people with outrageous 

amounts of money to give more sooner, and most of 

all to give differently—to share ideas and best prac-

tices and make their giving more effective. Instead 

of (or perhaps in addition to) spending their money 

on a new helipad for their yacht in Cap d’Antibes, 

206 individuals or couples have publicly prom-

ised to give half or more of their money away to 

those who need it. You’d think that would be cause 

for celebration, or at least a begrudging “thanks.”

Nope.

Why? Maybe it comes back to the fact that we are, 

in the words of Senator Bernie Sanders, “sick and 

tired of billionaires,” a feeling that has been grow-

ing over time—and hasn’t seemingly abated even 

as the rich have stepped up during the Covid-19 

pandemic. (See story, page 32.) Maybe it just comes 

down to envy on our part. Perhaps the idea that a 

handful of people feel they can save the world feels 

like hubris. “How dare they?” Maybe the Kochs and 

Mercers (climate denialism) and the Selzes (anti-

vax) have given philanthropy a bad name.

Whatever the reason, the Pledge has certainly 

had its critics. On the fifth anniversary, Bloomberg.

com analyzed the estates of 10 Pledgers who’d died 

and found most had not given away half before 

they died. It concluded that the Pledge was more 

like joining a “club” than a genuine commitment. In 

June 2019, in The Chronicle of Philanthropy, journal-

ist Marc Gunther concluded that the Pledge hasn’t 

“turbocharged philanthropy” as intended. He sug-

gested that many Pledgers aren’t really living up to 

their commitment and only joined for the cachet. 

Kelsey Piper of Vox called the Pledge “disappointing” 

because more billionaires haven’t signed up.

This is the tenth anniversary of the Giving Pledge 

and the twentieth of what is now the Bill and Melin-

da Gates Foundation, or “BMGF,” which administers 

the Pledge. (See interview with CEO Mark Suzman, 

page 34) The truth is no one outside Seattle really 

knows if the Pledge has been a disappointment or 

a success or something in between. The Gateses and 

Warren Buffett declined interview requests, but Bill 

and Melinda did release the following statement to 

Newsweek. They said:

“When we started the Giving Pledge with War-

ren Buffett a decade ago, our goal was to encour-

age more wealthy people to devote that wealth to 

the benefit of the world. But we weren’t sure if the 

idea would work. How many people would actually 

choose to give away the bulk of their net worth? 

The answer, it turns out, is more than we expected.”

We also spoke with three senior executives at 

the BMGF and a number of Pledgers. Rob Rosen, 

director of philanthropic partnerships, oversees 

the Giving Pledge. He says, “The notion that a 

hundred people would sign up seemed highly 

ambitious. Then seven years or so ago, it was 200. 

Now a stretch goal would be half the billionaires 
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Buffett’s insistence, the Pledge was designed to be 

a loose moral obligation rather than a tight, legal 

one. Nor does anyone else track it. Associate Pro-

fessor Hans Peter Schmitz of the University of San 

Diego says, “The world of philanthropy doesn’t use 

numbers. It prefers stories.” Billionaire giving is 

particularly hard to track down because much of 

it is given privately, with little fanfare. The numbers 

that are out there suggest the rich in general give 

proportionately less during their lifetimes than av-

erage folk, but more when they pass away.

While there’s little evidence the Pledge has in-

creased giving, there’s also little evidence it hasn’t. 

Gunther found Pledgers who don’t appear to have 

given much at all yet. But it’s just as easy to find 

examples who appear to be living up to the Pledge. 

There are no official numbers, but various pub-

lished sources suggest some are on track to meet 

the Pledge goal. Azim Premji, chairman of Wipro 

and unofficially the IT czar of India, has given away 

in America [according to Forbes, that would be 

roughly 300.] So against the original expectations, 

it’s already been a great success.”

It’s even harder to determine if the Pledge has 

driven more or faster giving. Rosen says the Pledge 

has helped some think through “What is the right 

number?” But the Pledgers we spoke with all said 

they would have given most of their wealth away 

anyway. Still, Laura Arnold of Arnold Ventures, the 

philanthropy she founded with her husband John, 

believes the Pledge likely has taken the conversation 

from “abstract to concrete.” She adds: “That’s very 

important. From theory to action is critical. Some-

times people want to get involved in philanthropy, 

but getting started is hard. It really is. The Pledge is a 

very effective way to do that.” The Arnolds, who made 

their money trading energy futures, were among the 

first signers and say they were among the most vocal 

proponents of giving while living.

Nonetheless, BMGF doesn’t track how much 

Pledgers have actually given, because at Warren 

$21 billion. Hedge fund billionaires Ray and Barba-

ra Dalio: $5 billion. DFS co-founder Chuck Feeney: 

$9 billion. And of course, Buffett and the Gateses 

have given more than $90 billion between them, 

with billions more to come. U.K. couple Jeremy and 

Hannelore Grantham have given away 98 percent 

of their wealth to fight climate change. Grantham 

was a pioneer in index funds. New England real 

estate moguls Bill and Joyce Cummings have giv-

en away roughly 80 percent of theirs, over $2 bil-

lion. Bankers T. Denny Sanford, the late Herb and 

Marion Sandler, and Bernard and Barbro Osher 

have given away or are giving away almost all their 

wealth. As are Facebook co-founder Dustin Mosko-

vitz and his wife, former journalist Cari Tuna. The 

list of causes supported by Giving Pledgers runs the 

gamut from reproductive rights (John and Laura 

Arnold) to education (Premji, the Dalios, the Os-

hers) to improving the lives of children (Sanford, 

Chris Hohn) to ProPublica and fighting predatory 

lending (the Sandlers) to infectious diseases (BMGF, 

ROOTS
The Giving Pledge was an 
outgrowth, of sorts, of the
Bill and Melinda Gates 
Foundation. Clockwise
from left: Warren Buffett 
in 2006 announcing a gift 
to the foundation with 
Bill and Melinda Gates;
and French President 
Emmanuel Macron and the 
Gateses at a Global Fund 
to Fight HIV event last year.

“In the beginning, Bill, Melinda and Warren did not know
how many people would do it...So against the 
original expectations, it’s already been a GREAT SUCCESS.”
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Moskovitz and Tuna) to immigration reform and 

post-conflict reconciliation (Feeney) to science to 

animal welfare to educating the next generation of 

Chinese leaders (Stephen Schwarzman).

As for the Pledge “turbocharging philanthropy” 

by spurring others to action?

Jeff Bezos hasn’t signed the Pledge, but it’s worth 

noting that he created the Bezos Earth Fund and 

promised to give $10 billion for climate change 

abatement not long after his ex-wife MacKenzie 

Bezos signed the Pledge.

There is also evidence, again anecdotal, that the 

Pledge is delivering on the objective of making giv-

ing more effective by sharing ideas and best practic-

es. The Gates Foundation organizes an annual retreat 

for Pledgers. Participants rave about how much they 

learn and how helpful it is in shaping their philan-

thropy. Ray Dalio, CEO and best-selling author says, 

“It’s very difficult to do philanthropy well. There’s no 

framework. There’s no philanthropy app. In business, 

it’s easy to tell if something’s working. It’s harder with 

philanthropy.” Stephen Schwarzman, also a hedge 

fund CEO and best-selling author, agrees, “It’s import-

ant to figure out how to intelligently deploy resources. 

It’s not a unique problem, and it helps to get together 

with other smart people and share ideas.”

The Pledge has also inspired other efforts to 
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Andrew Carnegie, 
who funded 3,000 
libraries, publish-
es an essay “The 
Gospel of Wealth.” 
In 1911 he estab-
lishes the Carnegie 
Corporation of New 
York with a mandate 

“to promote the ad-
vancement and dif-
fusion of knowledge 
and understanding.”

John D. Rocke-
feller and John 
D. Rockefeller Jr. 
create the Rocke-
feller Foundation 
focused on global 
health, including 
the development 
of the vaccine to 
prevent yellow fever.

Julius Rosenwald 
Fund is launched 
to support public 
schools, universi-
ties and museums. 
The former Sears 
Roebuck presi-
dent worked with 
Booker T. Wash-
ington to create 
5,000 Rosenwald 
Schools for African 
American children.

Sebastian Kresge, 
Charles Stewart 
Mott and Will 
Keith Kellogg 
form foundations.

Edsel and Henry 
Ford launch the 
Ford Foundation 
to “advance human 
well-being.”

“Maybe it just comes down 
to envy on our part. 

Perhaps the idea that a handful 
of people feel they can 

save the world feels like 
hubris. 

 “Money alone 
cannot build 
character or 
transform evil 
into good.”
—sebastian kresge
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encourage the rich or soon-to-be rich to give more. 

That’s especially true outside the U.S. where there’s 

less of a tradition of philanthropy. There’s the Chi-

na Global Philanthropy Institute, founded by three 

Chinese philanthropists, Dalio and Bill Gates to 

develop philanthropy in China. And something 

called the Founders Pledge, a London-based effort 

to get entrepreneurs to commit 2 percent of the 

proceeds when they sell their companies. So far 

1,360 entrepreneurs from 30 countries have signed 

up. From Brazil there’s the Generation Pledge, 

which asks young heirs to give 10 percent of what 

they inherit within five years of inheriting, and 

commit to do good with the 90 percent they keep.

And while he hasn’t signed the Pledge, Africa’s 

richest man, industrialist Aliko Dangote of Nigeria, 

has his own foundation which works closely with 

the Gates Foundation on issues like polio. Nigeria is 

expected to be certified polio-free this year. He says 

he was personally inspired by the Gateses to take on 

improving the health care system. Now his founda-

tion’s work is inspiring others. “More and more peo-

ple are coming to us asking for advice on how to set 

up their own philanthropic organizations, and we 

are always happy to help,” Dangote says. “Our belief 

is that Africa’s challenges will have to be solved by Af-

ricans ourselves. And we are starting to see more and 

more people stepping up.” His foundation was one of 

the first in Africa to give money for Covid-19 testing.

Perhaps some of the criticism of the Pledge is 

fueled by the secrecy surrounding it. According to 

an article by Carol Loomis in Fortune magazine, the 

Pledge was created at a private dinner held in 2009, 

appropriately enough at the very low-key Rockefeller 

University in New York City. It was hosted by David 

Rockefeller and led by Bill Gates and Warren Buffett. 

CNN founder Ted Turner, DFS Group co-founder 

Charles Feeney, fund manager George Soros, KB 

Home founder Eli Broad, Michael Bloomberg, 

Oprah Winfrey and another half dozen or so were 

there. Participants were sworn to secrecy.

They haven’t become much more communica-

tive since. Pledgers are listed on the website. If they 

wish they can write a letter explaining their mo-

tivations for signing. In addition to being posted 

online, the letters are displayed at the Smithsonian. 

But other than that, nada. It’s believed that pros-

pects are quietly vetted. Those selected are then 

invited to join by Bill Gates or Warren Buffett per-

sonally. Once they join, they can attend private 

retreats where the more experienced philanthro-

pists in the group tutor newer ones in the art and 

science of giving money away, an effective tactic 

since the rich trust each other more than they 

TWO SIDES
Clockwise from left:

Pledger Ann Gloag got rich 
from a bus company she 

started with the money 
her father received after 

being laid off as a bus
driver; a climate protester 

targets a billionaire.
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Silicon Valley philan-
thropy begins. The 
David and Lucile 
Packard and Wil-
liam and Flora Hew-
lett foundations 
established. Both 
share a commitment 
to global devel-
opment, women’s 
health and climate 
change mitigation.

John D. and Cath-
erine T. MacArthur
launch the MacAr-
thur Foundation, 
best known for its 

“Genius Grants.”

The Atlantic Philan-
thropies begins. 
Reclusive billionaire 
Chuck Feeney’s 
spend-down foun-
dation ended grant-
making in 2016 and 
will close its doors 
as planned in 2020. 
Feeney is advocate 
of “giving while living” 
and has doled out 

8 billion through 
the foundation.

Walmart founder 
Sam Walton and his 
wife Helen create 
the Walton Family 
Foundation. The 
largest supporter 
of charter schools 
serving low-income 
families, it has pro-
vided start-up funds 
to one out of every 
four charter schools 
in the country.

Microsoft co-found-
er Paul G. Allen 
and his sister Jody 
launch the Paul 
G. Allen Founda-
tion to strengthen 
communities and 
address such 
problems as climate 
change, restoring 
ocean health and 
protecting wildlife.

Charles G. Koch
Charitable Founda-
tion is established.

T i m e l i n e  p h o t o  i l l u s t r a t i o n s  b y  R Y A N  O L B R Y S H



28 N E W S W E E K . C O M M A Y  1 5 ,  2 0 2 0

GIVING

do the non-rich. There are also 

gatherings to share ideas and 

talk about causes. Pledgers rarely 

talk about any of it to outsiders.

The Pledge’s secrecy, along 

with suspicion of the uber-rich, 

make the Pledge an easy target. 

Still, why dump on people who 

are trying to help? Pledgers 

are the good billionaires. Or 

at least well-intended. As Jason 

Saul, a Chicago-based expert on philanthropy 

says, “I’d rather billionaires sign a Giving Pledge 

than a Taking Pledge.” By going public, Pledgers 

are sticking their necks out. Why not save our 

self-righteous anger for the 1900 or so billion-

aires who haven’t signed the Pledge? (Forbes says 

that 1,062 billionaires have seen their wealth 

drop as a result of Covid-19, and 267 have already 

fallen off the list.) By criticizing the Pledge, are 

we non-billionaires discouraging the sort of be-

havior we should be encouraging? Rather than 

criticizing Pledgers, should we be encouraging 

the non-Pledge billionaires to join?

To Sign or Not To Sign
when a multi-millionaire friend asked me 

what I was working on and I said a story about billion-

aires who give away half their money, she shrugged 

and said, “They can afford it.” She could also afford 

it. Giving away half of one’s wealth is no small thing, 

be it 10 billion or 10 bucks. Dangote says: “My wealth 

will be given away in any case, but there are impli-

cations in my religion [Islam] vis-à-vis my heirs. So 

this is something we are considering, but ultimately 

it is a family decision.” Chuck Feeney’s daughter Ju-

liette Timsit says she supports her parents’ decision 

and Dalio says his children do as well. But not every 

family thinks that way.

Many, though, insist the decision is not really about 

the money at all, but rather the publicity that comes 

with it. It’s two separate decisions. 1. Give? 2. Sign? 

Chuck Feeney gave away most of his fortune before 

the Pledge even existed, but he nonetheless hesitated 

before signing. According to Jane Wales of the Aspen 

Institute and founder of the Global Philanthropy 

Forum, “Chuck is the most reclusive guy ever.” His 

daughter Timsit laughs, “In 1988, I called home from 

a phone booth in Nevada. I could tell from my mom’s 

“It’s had a tremendous  SIGNALING EFFECT. Now it’s become accepted wo 
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Forerunner of what 
will become the 
Bill and Melinda 
Gates Foundation 
is established. 
It is the largest 
foundation in the 
world and focuses 
on global health, 
global poverty 
and education.

Media mogul Ted 
Turner pledges  
$1 billion to the  
United Nations 
When he learns the 
U.N. cannot accept 
private donations, 
he establishes the 
United Nations 
Foundation.

Jeff Skoll starts 
the Skoll Foun-
dation to source, 
support and 
celebrate “social 
entrepreneurs.”

EBay founder Pierre 
Omidyar and his 
wife Pam launch the 
Omidyar Network, 
an LLC. Others 
with LLCs: Mark 
Zuckerberg, his 
wife Priscilla Chan, 
Laurene Powell Jobs 
and John and Laura 
Arnold. LLCs allow 
more exibility than 
foundations, like 
the ability to lobby.

Salesforce founder 
Marc Benioff co-au-
thors Compassionate 
Capitalism. He says 
companies should 
donate 1 percent 
each of product val-
ue, equity and em-
ployee hours to char-
itable causes. He 
and his wife Lynne 
later donate $200 
million to the Benioff 
Children’s Hospital.

George Soros 
creates the Open 
Society Founda-
tions to promote 
democracy and 
support civil society 
groups in the former 
Soviet sphere and 
beyond. In all, he 
donates $32 billion 
to his foundations 
operating in over 
37 countries.
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tone that something was off. In a hushed and grave 

voice she told me that my Dad was very upset for hav-

ing made the Forbes (richest people in the world) list.”

Almost-billionaires Craig Silverstein and his wife, 

Mary Obelnicki, also hesitated before signing. Silver-

stein is a walking Jeopardy question, like who was the 

fourth Stooge or the fifth Beatle? In Silverstein’s case, 

he was the third member of the Google start-up with 

Larry Page and Sergey Brin. Silverstein and Obelnic-

ki have started a foundation called Echidna Giving, 

which focuses on girls’ education. Obelnicki says 

their decision was made partly to encourage others:

“We could have chosen to be less visible. Craig 

had already set up an anonymous vehicle for giv-

ing, and we had a relatively low public profile. So 

for us, signing the Giving Pledge and going public 

was a considered and conscious choice...In Silicon 

Valley, there is a lot of wealth creation that occurs 

early in individuals’ lives. We wanted to encourage 

our peers to start early, to find a problem they care 

about and to work the problem.”

For those who don’t sign, “privacy” is often cit-

ed as the reason why. Dalio says, “The question is 

always whether the learnings you get from being 

part of the Pledge are worth the loss of privacy.” 

But it is hard to understand exactly what privacy 

they’re talking about. Those billionaires with huge 

fortunes, those from multi-generational wealth or 

those who head eponymous companies already 

have a public profile. As Schwarzman says, he was 

already a “quasi-public figure” before signing the 

Pledge this year. Arnold says, “I do find myself at 

dinners responding to people’s reasons for not sign-

ing. Most of the time they say something like ‘Oh, 

we don’t want the publicity. We want to stay under 

the radar.’ I tell them that we live in a time where 

how much wealth you have is already out there.”

LIVING UP
Above: Nigerian President
Muhammadu Buhari 
(center) meets with Gates 
and Africa’s richest man,
Aliko Dangote (right). 
Opposite page: The Giving
Pledge’s Azim Premji, 
chairman of Wipro, the IT 
czar of India, has already 
given away $21 billion.

Michael Bloomberg 
starts Bloomberg 
Philanthropies. 
Bloomberg’s “big 
bets” include $20 
million in a search for 
a cure for ALS and 
the “Beyond Coal” 
campaign to retire 60 
percent of U.S. coal-

red power plants 
by the end of 2020.

Warren Buffett
and Melinda and 
Bill Gates launch 
the Giving Pledge.

Facebook co-found-
er Dustin Moskovitz 
and wife Cari Tuna
launch a foundation, 
Good Ventures. New 
in 2017: the Open 
Philanthropy Project 
to promote trans-
parency in giving.

Mark Zuckerberg 
and Priscilla Chan 
create the Chan 
Zuckerberg Initiative, 
Focus: education, 
criminal justice re-
form, scienti c and 
medical research 
and impact investing.

Jeff Bezos, the 
world’s richest 
man, announces 
the Bezos Earth 
Fund, a $10 billion 
initiative to combat 
climate change.

Excerpted from 

billionaires, big 
givers and the 
bets they make, by 

Jane Wales, VP of 

the Aspen Institute 

and executive direc-

tor of its Program 

on Philanthropy 

and Social Inno-

vation. She is also 

founder of the 

Global Philan-

thropy Forum.

rldwide that any self-respecting billionaire should be involved in philanthropy.”

“Our goal was to encourage more 
wealthy people to devote that wealth to 

the benefit of the world.”

—melinda gates
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One non-Pledger declined an interview through 

an intermediary, citing “privacy.” Again, what priva-

cy? He is on the Forbes list, as were his parents. The 

family name is on dozens of factories and office 

buildings, including two buildings at a prominent 

university and their products are in every hospital 

in America. His family foundation’s endowment is 

on the internet. “Privacy” doesn’t make much sense 

as an excuse not to talk to a reporter, although it does 

make sense that he might not want to answer ques-

tions about his philanthropy. According to an analy-

sis done for Newsweek by DonorSearch, over the last 

five years the family foundation has only given away 

$3.6 million. Even when personal gifts are added in, it 

appears the family has given away less than 1 percent 

of their wealth. “Privacy” may be his polite way of 

saying “I have no intention of giving away my money, 

and don’t think I need to explain anything to you.”

As with many things, perhaps this is one of those 

situations where when people say it’s not about the 

money, it really is.

What’s Next?
the jury is still out on whether the giving

Pledge is a success. It will be a long wait before the 

verdict comes in, until at least the first class of Pled-

gers has died, their estates settled, and an accounting 

done. That’s many years in the future. It may never 

happen. At present, many fortunes like the Gateses’ 

are growing faster than even the BMGF, the great-

est foundation the world has ever known, can give 

it away—although their fortune did drop by almost 

seven billion during March according to Forbes.

Nor is it going to be possible to judge whether 

the Pledge has indeed “turbocharged giving” for a 

long time. Wales says of the Pledge, “the most im-

portant contribution is intangible. It’s had a tre-

mendous signaling effect. Now it’s become accept-

ed worldwide that any self-respecting billionaire 

should be involved in philanthropy.” Still, so far, 

only about 10 percent of the world’s billionaires 

and one fourth of those in the U.S. have signed.

It is more likely the Pledge will always be easy to 

support or easy to criticize. Both Dalio and Rosen 

worry that negative publicity about the Pledge may 

have a “chilling effect” not just on Pledging, but on 

giving. Too bad. The criticism is unlikely to stop. 

The Atlantic magazine recently resurrected the 

century-old argument that billionaire philanthropy 

GIVING IN ACTION
1 _ Melinda Gates at
Goalkeepers 2019 event 
at Lincoln Center in New 
York 2 _ Bill Gates in Ghana 
as part of his foundation’s 

diseases 3 _ Amazon’s Jeff 
Bezos announces his Earth 
Fund 4 _ The Gateses hope 

5 _ 

Richard Branson arrive

6 _ 

School of the Arts event 
at a private residence 
New York in 2010.
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THIS IS PHILANTHROPY’S SHINING 
moment. The pandemic caused by 
SARS-CoV-2 is exactly the kind of 
challenge for which philanthropy is 
ideally suited, and philanthropists 
realize it. They’re stepping up big time.

According to candid.org, which tracks 
mostly U.S. foundations, the donations 
so far for Covid-19 response total 
almost $7 billion as of mid-April. Google 
alone is giving almost a billion dollars. 
Jeff Bezos, Oprah, Leonardo DiCaprio 
and Laurene Powell Jobs are supporting 
food banks. Bezos’ $100 million dollar 
gift to Feeding America is the largest in 
the organization’s history. Through their 
foundation, hedge fund billionaires Ray 
and Barbara Dalio are buying 60,000 
laptops for needy students so they can 
participate in distance learning. They’ve 
also given $4 million to pay for childcare 
services for hospital workers. Jack 
Dorsey, founder of Twitter and Square, 
is giving a billion dollars, almost a third 
of his fortune. And Bill Gates, who rst 
sounded the alarm about the dangers of 
the virus in the New England Journal of 
Medicine, is spending “billions” funding 
vaccine research through the Bill and 
Melinda Gates Foundation. At the next 
level down, according to Brian A. Galla-
gher, president and CEO of United Way 
Worldwide, “We’ve raised $382 million 
in response to Covid.” Those examples 
don’t include the checks being written 
by everyday Americans to food banks 
and community chests. According to 
Thad Rosenfeld of Meals on Wheels of 
Central Texas, they’ve seen a surge in 
the number of volunteer applications.

In addition to new money, founda-
tions are also working to get money out 
the door faster, even though they’re 
themselves under pressure as the fall 
in the stock market has hit endow-
ments hard. Normally, foundations 
have very deliberate (and recipients 
would argue onerous) processes for 
handing out money, which means 
funding is usually both slow and very 
restricted. But this crisis has changed 
all that. The Council on Foundations 

the gaps. Innovation—taking risks that 
governments can’t take on. Flexibility. 
Philanthropies can move fast. Donors 
can step in to ensure that children are not 
hungry. And working across borders. This 
is philanthropy’s moment to work well.” 

Just as it’s possible that philanthro-
py will change the Covid-19 crisis, 
Covid-19 will also change philanthropy. 
Nick Tedesco, president of the National 
Center on Family Philanthropy, says 
that many philanthropists get caught 
up in a “crisis of choice,” that is, with 
so many worthy causes and nothing 
to force urgency, it can create a “gulf 
between intent and action.” The inherent 
urgency of Covid-19 is changing all 
that. “The pandemic has prompted a 
fundamental shift in donor behavior. 
It makes the intangible tangible and 

has issued a call to action for founda-
tions to give more quickly and to loosen 
restrictions on grants. According to 
president and CEO Kathleen Enright, 
so far 644 organizations have pledged 
to do so. (Yes, another pledge.)

The Covid-19 crisis is philanthro-
py’s type of problem. Philanthropy isn’t 
well suited to take on some issues, like 
poverty. Although Americans gave over 
four hundred billion dollars to charity 
(including religious institutions) in 2018, 
that’s still a fraction of the two trillion 
dollars the U.S. government spends on 
social programs each year. What philan-
thropy is good at, according to Una Osili, 
professor of economics and philanthrop-
ic studies at the Lilly Family School of 
Philanthropy at Indiana University-Pur-
due University Indianapolis, is “Filling in 

Why charities like the United Way are built to tackle Covid-19

PHILANTHROPY ’S 
BIG MOMENT

“The pandemic has prompted 
a fundamental shift 

in donor behavior. It makes the 
intangible tangible and the path clearer. 

It’s been a universal
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BAD REPUTATION
The Sackler family, of 
opioid distribution fame, 
had its name removed
from a Tufts University 
building last December.

the path clearer. It’s been a univer-
sal wake-up call.” Patricia McIlreavy, 
president and CEO of the Center for 
Disaster Recovery, says it’s encouraged 
people to “give now, give more and to 
give more exibly. More donations are 
now unrestricted.” She hopes they will 
continue giving once the crisis is over. 
Many smaller nonpro ts live on shaky 
economic ground during the best of 
times, and the added strain produced 
by Covid-19 could put many under. 
“These are the sort of conversations 
that philanthropy’s leaders have been 
requesting for decades,” says Enright. 

Osili says another change to the 
way philanthropy works will be more 
collaboration. Philanthropists tend to 
specialize by issues, geographies and 
approach, which results in each foun-
dation doing its own thing. And there’s 
a certain trendiness involved, which has 
resulted in established philanthropies 
like community chests and United Way 
becoming less top-of-mind. No more. 
As United Way’s Gallagher says, “We 
were literally built for this. One of our 
forebears was the War Chest, back 
during World War I and the u epidemic. 
This is a national crisis that plays out at 
a local level.” McIlreavy agrees, “Most 
catastrophes are ‘other.’ They happen 
to someone else. This one is ‘me.’”

Gallagher hesitates when asked 
if this is a renaissance for the United 
Way, and instead suggests that just as 
this is a moment for philanthropy, it’s 
also a timely reminder of the value of 
community-based organizations. “We do 
this every day. We have almost 10,000 
employees and almost four million vol-
unteers worldwide. We are the best way 
to respond at scale. Which food banks 
are out of food? Which shelters need 
beds? We’ve created the 211 network 
for non-emergency calls. We’re getting 
75,000 calls a day, that’s two-and-a-
half times normal. Thirty-one governors 
are now pointing people to 211.”

“Philanthropy is hardwired into us 
as humans,” says Enright. “We are a 
generous people. At the neighbor-
hood level. City. State. We are seeing 
that generosity play out in beautiful 
and profound ways.” __ SAM HILL

is a threat to democracy because it gives the priv-

ileged few undue influence about who is helped. 

The magazinet argued that instead of philanthropy, 

billionaires should just pay their damn taxes.

The Urban Institute’s Ben Soskis says we are enter-

ing a new phase of philanthropy where the public is 

more critical and less accepting. Una Osili, professor 

of economics and philanthropic studies at the Lilly 

Family School of Philanthropy at Indiana Univer-

sity-Purdue University Indianapolis, says “After the 

Epsteins and Sacklers, people are now questioning 

motives. The challenge is not to let the negative pub-

licity from cases such as Epstein overshadow the role 

that philanthropy can play in solving problems lo-

cally and globally.” The late Jeffrey Epstein was a con-

victed sex offender. The Sacklers own Purdue Pharma, 

which created and aggressively marketed the opioid 

OxyContin. Both Epstein and the Sacklers were ma-

jor philanthropists. But Pledgers aren’t Epsteins or 

Sacklers. Despite the accusation that The Pledge is a 

vehicle for the unsavory to burnish their reputations, 

there are only two convicted felons (Michael Milken, 

Arif Naqvi), a handful of vulture capitalists and one 

oligarch (Vladimir Potanin) on the list.

In fact, many Pledgers are about as likeable as 

billionaires can be. Over four fifths are self-made. 

They form a surprisingly broad cross-section of 

society—young, old, male, female, old industry, 

high tech, liberal, conservative, white, Asian, black. 

Many Pledger stories are inspiring—like Scotland’s 

Ann Gloag, who got rich from a bus company she 

started with the money her father got when he was 

laid off as a bus driver. Or Niu Gensheng, a Mongo-

lian who was sold at birth for seven dollars by his 

desperate parents. Some are rich because they’ve 

come up with things we love—Uber, Netflix, Cho-

bani, Spanx, Kinko’s and life-saving biomed de-

vices. They’re billionaires because we made them 

M A Y  1 5 ,  2 0 2 0
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billionaires. And they are stepping up big time to 

take on the Covid-19 crisis. (See page 32.)

F. Scott Fitzgerald famously said, “Let me tell 

you about the very rich. They are different from 

you and me.” But many aren’t really that different. 

Dalio explains, “Billionaires are mostly middle-class 

people who accidentally made a lot of money. Most 

of us come from not much money. We know what 

it’s like.” “Accidentally” may be a stretch, but the 

passion in his voice when he talks about solving 

inner- city poverty is undeniably genuine.

But there’s also a bigger issue at play. On Sunday, 

February 23, The New York Times ran an editorial 

criticizing billionaires for making their money by 

“standing on our backs, pinning us down.” It’s part 

of a general trend toward billionaire-bashing. Bil-

lionaires aren’t a particularly sympathetic segment 

of the population. They can be tone-deaf. When Da-

vid Geffen posted a picture of his luxury superyacht 

in the Grenadines where he was self-quarantining 

during the pandemic, the feedback was so nasty 

that he closed his Instagram account.

Nonetheless, grouping people and picking on 

that group is dangerous business. It’s a cheap trick 

straight from the demagoguery toolkit. It’s OK to 

criticize immigration policy. It’s not OK to paint 

all immigrants as rapists and murderers. It’s OK 

to criticize a tax system that allows billionaires to 

avoid paying their fair share—and to call out indi-

vidual billionaires who do bad things. It’s not OK to 

vilify them as a group, as Representative Alexandria 

Ocasio-Cortez and others have done.

And of all the things billionaires can be criticized 

for, signing the Pledge shouldn’t be one of them. What 

would critics have billionaires do? Not give? Howev-

er imperfect, the Pledge is a tool to redistribute enor-

mous amounts of wealth from those who have too 

much to those who have too little. And to do it now. In 

an eloquent and thoughtful column at Bolder Giving, 

a peer-support network for philanthropists, Silverstein 

and Obelnicki say, “We’re still intent on giving our 

wealth away in our lifetimes. We don’t want to leave 

behind any lasting institutions, just lasting change.”

Tell me again why we have a problem with 

these folks? 

 is a consultant, author and contributor 

to newsweek. He has not been invited to sign the 

Pledge because he is about a billion short.

MARK SUZMAN WAS APPOINTED 
CEO of the Bill and Melinda Gates 
Foundation on February 1. Among 
other things, he wrote for the Financial 
Times of London and worked at the 
UN. Suzman talked with Newsweek 
about the foundation’s two-decade 
anniversary, its future, The Giving 
Pledge and Covid-19, which broke into 
a full-blown crisis right after our rst 
interview with him. Edited excerpts:

Q: 

A: We’ve had to nd the right balance 
between what the pandemic has made 
urgent and what remains important for 
the long term. For example, one of my 

rst priorities was to establish a new 
executive-level leadership position 
overseeing our work on gender equality, 
and we’re actively recruiting for that 
role now. That said, our response to the 
coronavirus outbreak is consuming vast 
amounts of time and brainpower—not 
to mention nancial resources. What’s 
been reassuring is that all the build-
ing blocks we have put in place over 
the last 20 years—from our rigorous 
evidence-based approach, to our 
scienti c expertise, to our relationships 
grounded in political neutrality—mean 
that today we have the capability and 
credibility necessary to be useful in the 
global response. Take the Covid-19 
Therapeutics Accelerator that we set 
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A second is de nitely around the 
whole issue of gender equality and 
how gender issues are fundamental, 
particularly to our global health and 
development linkages. And then maybe 
third is really the challenges of how 
you work with getting change at scale. 
One of the big challenges of philan-
thropy writ large, and actually aid and 
development, is money almost by itself 
can often buy you short-term impact 
and success. But if you really want stuff 
to be sustainable, embedded in the 
communities, you need something more.

Q: You have a couple of famously 
hands-on and strong-minded bosses. 
Where do you think that you and they 
will have the most discussions?
A: Yeah, well, they’re de nitely 
strong-minded and deeply involved 
in the work. But they’re also very 
open-minded. What they’re looking 
for always is what’s our highest impact 
intervention, what’s our comparative 
advantage and leverage digging into 
a particular issue? Is it about the HIV/
AIDS battle, is it about the gender 
issues, is it about access to post-
secondary education in the US? The 
other element of the discussion with 
them is always, well, what’s the most 
effective use of having their voice and 
their presence to drive some particular 
outcome...how and where do you use 
their voice and their presence most 
effectively, because they’re among the 
few people who can engage directly at a 
head-of-state level on issues like that.

Q: Are there things you wish 
that the foundation had done 
differently, any do-overs?
A: I think we were slower as a foun-
dation than we perhaps should have 
been or could have been in terms of 

up with Wellcome and Mastercard. 
It is an example of how not just our 

nancial resources are useful, but also 
our technical experience and convening 
power. I’m proud of what we’ve been 
able to contribute so far and con dent 
that on the long, arduous journey ahead, 
there’s even more we can—and will—do.

Q: How do you persuade U.S. citizens 

global view of Covid-19 given that 
we tend to be so focused at home?
A: It’s an entirely natural instinct to wor-
ry most about those people and issues 
closest to home, but if this pandemic has 
taught us nothing else it’s that viruses 
don’t care about national borders. With a 
global crisis like this, only a coordinated 
global response will be effective. That 
means governments, private industry,  
philanthropic organizations and people 
everywhere working together. Obviously, 
there’s a tremendous amount to be done, 
but I’m con dent that the international 
community will rise to the challenge.

Q: Covid-19 is obviously the elephant 
in the room right now. And something 
you all will be focusing on. But what 
else would you’d like to tackle?
A: First thing is how do I build on what 
we’ve done really well. Something like 
the drive to reduce preventable child 
mortality, focusing on infectious disease 
control, vaccine access, etcetera. The 
world has basically halved prevent-
able child mortality in the period since 
the foundation was founded, and the 
foundation’s played a key catalytic 
role, de nitely not alone but with a 
range of partners, in helping drive that. 
How do we make sure that we actually 
build on that? It actually gets tougher 
to halve it again, but I think we can 
halve it again in the next decade.

understanding how important it is to be 
able to engage directly with partners 
on the ground in the places where we 
work, I think we had an assumption in 
our early days that if we as a philan-
thropy could focus on the creation of 
big public goods, that somehow the 
system, whatever it is, would make 
sure those public goods then reached 
people who needed them. And the 
more we grew, the more we realized 
that just doesn’t work or to the extent 
it works, it works incredibly unevenly.

And so, it’s really in the last decade 
only that we’ve set up a stronger array 
of of ces, which we now have in India 
and China, in three countries in Africa, 
in Nigeria, South Africa, Ethiopia, among 
our partners we have of ces in Berlin 
and London, we have representatives 
in places like Paris and Tokyo. It makes 
us much more effective when you’re 
able to have real-time conversations 
on the ground, in the same time zone.

Q: This is also the 10th anniversary 
of The Giving Pledge. How do you and 
the Gateses and the Buffets see The 
Giving Pledge in terms of success?
A: One of the reasons I didn’t list it in 
this—you might think this is a sort of 
over-careful distinction but for me it’s an 
important one—is The Giving Pledge is 
not owned by the Bill and Melinda Gates 
Foundation. The Giving Pledge is some-
thing that was set up by Bill and Melinda 
Gates personally and Warren Buffett.

The Gates Foundation helped support 
it through the annual convening, through 
learning sessions, through other bits. 
But it is not a foundation initiative per 
se, it’s very much a personal initiative by 
Bill and Melinda and Warren coming out 
of their personal views and the actions 
they’ve taken about why they see philan-
thropy as so important to them. That ob-
viously has resonated with a certain pro-
portion of the world’s very, very wealthy, 
both in the United States and increas-
ingly globally, and the fact that there are 
now over 200 people signed up to the 
pledge is something I think they are very 
proud of—and I’m proud of the role that 
the foundation helps supporting that. 

 “I very much H O P E  &  B E L I E V E  10 years 
from now polio will be 
something in the history books.”
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Out of the  
Mouth of Comics

Acclaimed public radio personality and podcaster  
John Moe shines a spotlight on depression, why comedy 

MENTAL HEALTH

depression “is not a mood, it’s a psychological 

disorder,” says John Moe, radio personality, pod-

caster and author of the book and podcast, The Hilar-

ious World of Depression. “The simplistic solutions 

sometimes given by people who have never dealt with 

it might be well-intentioned, but they’re useless to the 

point of being insulting. It’s like saying, ‘Just go for a 

nice walk and you won’t have such leukemia. Think of 

all the people who love you, and you won’t have broken 

collarbone anymore.’” In this excerpt from his book, 

Moe discusses why so many people suffering from 

depression are drawn to comedy and the importance 

of medication for those with mental illness.

People with minds that have been disordered 

from depression often find solace in comedy. That’s 

both strange and logical at the same time. Comedy, 

much of the time, is built on disorder. The Cone-

heads on the old Saturday Night Live are aliens with 

tall pointy heads attempting to blend in among the 

regular people of the suburbs.

Plenty of us have felt like Coneheads. We know we 

are alien to the society in which we’re 

attempting to pass, and we struggle to 

understand the customs and behavior 

that come easily to everyone else. We 

see ourselves in those Coneheads (or 

in their neighbors). When we make 

that identification, we feel less alone, and we also 

get some laughs that make the dissonance of the 

characters (and ourselves) less jarring.

It’s not especially revelatory that people who 

eventually become comedians enjoyed comedy as 

children. Still, during our first season of the podcast 

The Hilarious World of Depression (THWoD), I was 

stunned by just how often The Carol Burnett Show 

came up in conversation, almost as if it were a symp-

tom of depression as much as it was a treatment.

Comedy is intoxicating to a young mind in dis-

tress. You see these famous people pointing out the 

ridiculousness of a world that you’ve never been 

able to make sense of. Comedians offer the hope, the 

chance, however slim, that it’s not you that’s broken 

but the world. I can’t say for certain that depression 

leads to a career in comedy, but it seems like the path 

is smoothly lit and well paved.

The advantage of talking to comedians about 

depression is that good ones are highly skilled at 

talking about complex issues in a clear and com-

pelling way that cuts through the fog 

of everyday life. Audience members 

then realize that the comedian has 

described something they didn’t know 

anyone else thought or felt. They real-

ize they’re not alone in having this 
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often worrisome thought; they have 

some company, they are okay. And 

that’s when the laughter happens. The 

laughter is an exhalation of relief.

Depression Craters Self-Esteem
on the first episode of my podcast 

THWoD, I talked to Peter Sagal, best 

known as the host of the NPR show 

Wait Wait…Don’t Tell Me. He went to 

Harvard, is a successful playwright 

(in a field in which almost no one 

succeeds) and has been hosting a hit 

radio show for decades. He is among 

the smarter and more successful peo-

ple I know, but that doesn’t matter to 

depression. Peter’s festering depres-

sion has been dormant for years 

until his divorce.

Prior to talking to Peter, I had har-

bored a semiconscious thought that if 

I had what he had, if I had his accom-

plishments (minus the divorce), I would 

be happy all the time. It’s not true.

Novelist John Green, author of The 

Fault in Our Stars among many other 

mega-selling books, has struggled 

with this for years. “There is this weird 

perpetual hope,” he told me, “not just 

among people with mental illnesses—I 

don’t know if it’s American or if it’s 

human or what—but there does seem 

to be this perpetual hope that if I just 

get this one thing that my life is miss-

ing, the hole inside of me will be filled.”

“That hole will never be full,” says 

Andy Richter, actor, talk show sidekick 

and person with depression since about 

the age of 4. “The main thing you can do 

is be comfortable with that knowledge.”

Andy says the presence of that 

hole, that pit, that cavity, is extremely 

common among performers with 

depression. Depression is what made 

the hole in the first place, and it did 

so by clearing out stuff like self-es-

teem, a full range of emotions and 

shame about wearing sweatpants in 

public. The problem for people with 

depression is that the things you try to 

put in those holes don’t fit. You can’t 

shove a career achievement into a self-

esteem-shaped hole. Pound it with a 

hammer all you want, it won’t go in.

“In fact,” says Andy, “the more you 

try to shove things in the hole that 

don’t belong there, the bigger the hole 

gets and the harder it is to ever fill.”

Antidepressants  
Aren’t a Superpower
for people i talked to, meds 

weren’t a ticket to some superpower; 

they were a ticket to being human. 

Comedian and writer Jenny Jaffe 

remembers what happened when 

she got on a good prescription that 

worked for her. “It felt like...I’ve worn 

glasses since I was a little kid, and the 

first time I put on a pair of glasses and 

looked around I was like, ‘Oh my God! 

This is the level of detail with which 

other people get to see the world!?’”

Fellow comedian Jen Kirkman said 

medication “stopped me from going 

way under. I was under sea level and 

it brought me up to sea level. It didn’t 

bring me above it, I was not happier 

than anyone else, I was just able to cope.”

The general public doesn’t under-

stand depression meds, and when 

people don’t understand something, 

they fear it. And when they fear it, 

they mock it and/or attack it.

Medications aren’t one thing. You 

don’t get a bottle that just says “meds” 

or “antidepressants” on it. There is a 

seemingly endless variety of prescrip-

tion drugs available for those who 

suffer from depression, including 

Zoloft, Prozac, Fluoxetine, Cyndaquil, 

Celexa and Paxil. Admittedly, one of 

those is actually a Pokémon and not 

an antidepressant.

In reality, antidepressant medi-

cation is pretty much a chemistry 

experiment, and a ton of things can 

influence the efficacy of medication. 

What works for one person might 

not work at all for someone else. The 

wrong dosage, too high or too low, 

can make you a total wreck. Taking 

the meds inconsistently can be as bad 

as not taking them at all, or some-

times worse. In my case, I’ve been on 

some that worked like a charm for 

years, and then suddenly—plop—

they were a total disaster.

Stand-up comedian Maria Bamford, 

who made me laugh so hard when I 

was interviewing her that I could not 

continue, has been diagnosed with 

bipolar 2. She’s in a good, healthy, pro-

ductive place now, but 10 or so years 

ago, this was not the case. She had a 

breakdown and went to inpatient care.

She wanted to “get on a new med-

ication, try this new mood-stabilizer 

thing, but still make my shows in Chi-

cago next week. I was just there for 

three days, and the hilarious part was 

that the psychiatrist, despite YouTubing 

me during the session, gave me a mood 

stabilizer whose primary side effects 

are cognitive, making it impossible to 

think or talk. So by the time we were in 

Chicago I was not able to think or talk.”

Striving for Normalcy
jen kirkman recalls her first 

experience with meds being remark-

able. It was at Christmas, a time she 

generally hated.

“And I just remember one day not 

minding the Christmas music. And it 

was so extreme. It felt like I was danc-

ing in the street like Scrooge. All I did 

was feel not bothered by every single 

thing. I was not happier than anyone 

else. I was just able to cope.”

“Comedy, much 
of the time, is 

built on disorder.”
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Why this book?
I lost my brother to depres-
sion and suicide after he had 
spent a lifetime struggling 
in silence, too ashamed to 
get help. At his service, it 
dawned on me that these 
are issues that have a 
chance of getting better if 
people can talk about them 
but we, as a society, are will-
fully choosing not to. We’re 
empowering this homicidal 
illness. I decided I would be 
noisy about it instead. I’m 
not a doctor or a therapist, 
but I can string some words 
together pretty well, so 
that’s what I did.

You liken depression to a 
“close friend who keeps 
trying to kill you.” Do you 
want to  break up?
I don’t want to marry the 
friend. But in terms of an 
odd, eclectic friend who 
it’s valuable to hear from 
once in a while, yeah, I won’t 
unfriend depression. And 
while the friend wants to kill 
me, I have learned to deny it 
the means and opportunity 
to do so, so we’re good. Hon-
estly, the perspective that 
depression has on the world 
can be edifying even if it is 
full of distortions.

What do you think is the 
most important thing 
for people who aren’t 
depressed to understand 
about depression?
It’s not a mood, it’s a psy-
chological disorder. A sad 
mood might be improved by 
a walk in the sunshine, but a 
disorder won’t be because 
that’s not how it works. 

The simplistic solutions 
sometimes given by people 
who have never dealt with it 
might be well-intentioned, 
but they’re useless to the 
point of being insulting. It’s 
like saying, “Just go for a nice 
walk and you won’t have 
such leukemia. Think of all 
the people who love you, 
and you won’t have broken 
collarbone anymore.”

 
interested in comedy? 
My whole family was 
comedy nerds. Things like 
Monty Python and the rst 
seasons of SNL were a really 
big deal. We had Richard 
Pryor records around, Steve 
Martin, George Carlin. We 
watched Carol Burnett 
religiously. When I earned 
my rst paycheck in eighth 
grade, I bought the Bob & 
Doug McKenzie album. By 
then, I was having some 
problems with my mind, but 
comedy always seemed like 
a safe harbor. The jokes had 
novelty, but the process was 
reassuringly familiar.

On a recent SNL skit, 
Satan claimed to have 
“invented podcasts.” Is 
this new medium heaven 
sent? Or the reverse?
One, I don’t think it can be 
considered new anymore. 

It’s not a baby, it’s like a tod-
dler or a rst grader by this 
point. But also, it’s not all 
that different from the radio 
shows I’ve been making for 
most of my career. It just 
has fewer limitations. I still 
need to make something 
that tells a story and is 
worthy of a listener’s time 
and attention, I just don’t 
have to worry about length 
or swear words as much. It’s 
like a television show made 
for Net ix. It doesn’t have 
to be exactly an hour for 
broadcast networks; it can 
be as long it needs to be.

What’s your favorite pod-
cast, besides your own?
No Dunks is a great NBA 
podcast by friends who 
really love basketball, and 
their delight in the game 
really shines through. Chris 
Molanphy’s Hit Parade 
is all about songs on the 
Billboard charts through 
history; it’s extremely 
focused and informative.

How are you staying sane 
during the pandemic? 
I’m not sure how sane I’m 
staying, but I’ve been trying 
to appreciate some of the 
changes. It’s a quieter, 
simpler life. My bedroom 
closet is now my of ce, I 
rarely drive a car. The dogs 
are very happy because it’s 
the greatest thing to ever 
happen to dogkind. I try to 
focus on the things closest 
to me. I’m doing just OK. Not 
doing great, but I have faith.

What’s next for you?
The book comes out just as 
summer will be starting, so 
I’ll hang out in the backyard 
with the family and dogs. 
Then on to something else 
having to do with mental 
health. I’ll think of how best 
to use my time and abilities 
to make the most differ-
ence, and then I’ll do that. 

Q&A: John Moe
BY MEREDITH WOLF SCHIZER

BOOKS
I talked with Andy Richter for the 

first season of the show. Andy’s some-

body I had admired for years before 

ever getting to know him. While he 

was always funny, he also seemed 

smart and honest and like the kind of 

sensible midwestern friend you want 

to have around. He’s been taking anti-

depressants for years. “People have a 

natural aversion to the notion of being 

on psychotherapeutic drugs,” he says. 

“They will say when I talk about it, ‘Well, 

do you think you’re going to have to be 

on them forever?’ Which, I just kind of 

feel like you wouldn’t say that if I was 

talking about Lipitor or insulin or, you 

know, freaking baby aspirin.”

Like me and like a lot of other peo-

ple, Andy has had the experience of a 

medication working well for a long 

time and, suddenly, not. “It came back. 

The hopelessness,” he said. “It doesn’t 

matter how nice the day is. It doesn’t 

matter how much I love my wife. It 

doesn’t matter what kind of fun thing 

I’m doing at my well-paying job. It 

doesn’t matter that my beautiful chil-

dren fulfill me. And even in the misery 

of it, even in the real kind of emotional 

misery of it, I’m still going like, ‘Damn it. 

Let’s just get these pills working again.’”

The way I see it, introducing meds 

into a depressed person’s daily rou-

tine is like how it would be if some-

one introduced you to a toothbrush 

for the first time. “Here’s this thing 

that you have to use every day,” they 

say. “Sometimes you’ll need to go 

down to the drugstore and replenish.” 

You can reject it and walk around 

with stinky breath and rotting teeth, 

or you can just do it because it pro-

duces a good result and it’s really not 

that hard or inconvenient. 

 From the hilarious world of 

depression. Copyright © 2020 by John 

Moe and reprinted by permission of St. 

Martin’s Publishing Group.
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Life Elements 
Face Care Collection
$236 at LifeElements.com

This collection of plant-
based skincare products 
uses broad-spectrum CBD 
powder and other natural 
ingredients to ght the signs 
of aging and protect the 
skin from environmental 
stressors. The set includes 
day and night facial serums, 
a face mask and a unique 
powdered face cleanser 
that is activated with water.

$100-$250



in these days of isolation, illness, fear 

and the staggering uphill climb of Covid-19 

cases and related deaths around the world, many 

of us are facing stress like we’ve never known. We 

are desperate for things that will help us feel bet-

ter. Between online ads, promotional e-mails and 

friends and family who rave about how it helped 

them, you may be wondering if CBD is something 

you should add to your arsenal of meditation, yoga 

and affirmations. But what is CBD, anyway?

According to the World Health Organization, 

CBD—short for cannabidiol—is “one of the naturally 

occurring cannabinoids found in cannabis plants.” 

But wait, isn’t marijuana from the cannabis plant? Yes. 

But CBD products are typically derived from hemp, a 

cannabis species that contains little to no THC, the 

compound in marijuana that makes you feel, er, loopy.

So while CBD, which can be ingested or applied 

topically, does not make you feel “high,” multiple 

studies have found that it can promote 

relaxation and reduce anxiety; has anti-in-

flammatory and antioxidant properties; 

and can reduce muscle tension, nausea, 

and pain. A study by the Laboratory of 

Neuropsychopharmacology in Brazil 

found that it can be helpful in relieving symptoms of 

post-traumatic stress disorder. It has not been found 

to be addictive, nor does it have pronounced side 

effects. With all of these benefits, it’s no surprise that 

CBD products are flooding the marketplace.

You might see CBD products designated as “full- 

spectrum,” “broad-spectrum,” or “isolate.” Full-spec-

trum CBD contains additional, potentially beneficial, 

elements, like other cannabinoids, while isolate is 

pure CBD. Broad spectrum is somewhere between 

the two. One is not necessarily better than the other. 

It’s more about how it’s formulated and what other 

ingredients it is combined with.  Also, you will see the 

term “tincture” reference below. A tincture is a form 

of CBD that is ingested orally, typically held under 

the tongue for a few seconds and then swallowed.

The right CBD product could help you or a loved 

one face these high-stress times more calmly, and a 

CBD skincare product could help soothe stress-re-

lated skin issues. In the past two months, 

after testing almost 100 CBD products, 

we  found more than 25 gift sets or bun-

dles that we thought would be a timely 

treat for you or someone from whom 

you are social distancing.

PATRIOTIC HUMOR

Hasan Minhaj on his show's new season and joy in the face of abject horror.  »  P.48

CBD GIFT GUIDE

B Y 

TRAE BODGE

 @truetrae
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Soothing Gifts 
for an 

Anxious Time
CBD may be just the thing to make the stress 

everyone is feeling a little more bearable
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Mad Tasty 6-Pack
$30 at MadTasty.com

Created by Ryan Tedder of  
OneRepublic and NBC’s 
Songland, Mad Tasty is a 
subtly- avored low-calorie 
sparkling beverage with 20 
mg of pure broad-spectrum 
hemp extract. Available in 
Grapefruit, Watermelon 
Kiwi and Unicorn Tears. In 
partnership with Drop4Drop, 
for every 12 oz. they produce, 
Mad Tasty donates 12 oz. 
of clean drinking water to 
people and places in need.

Under $50 $50-$99

Baseline  Essentials  Kit $48 at Baseline-Wellness.com

These dry capsules contain full-spectrum, Colorado-grown CBD and other whole-
plant ingredients. Each of the four formulas is meant for a different time of the day, 
depending on whether you need energy, a mood boost, de-stressing or sleep. The 
kit contains ve capsules of each formula, ideal for dabbling.

Healthy Roots Hemp Life 
Changing Combination

$89 at HealthyRootsHemp.com, 

a $104 value

Crafted from hemp grown on a cer-
ti ed-organic family farm in Oregon, 
this gift set contains a 1,000 mg 
full-spectrum berry- avored tincture 
and a 500 mg Root Butter scented 
with rosemary and lavender to rub 
on those sore, in amed muscles.

CBDistillery CBD Gummies  
& CBD Nighttime Gummies Pack
$90 at TheCBDistillery.com,

a $110 value

Gummies are a popular way to enjoy 
the bene ts of CBD. After all, they taste 
great and quickly deliver the soothing 
effects. This duo from Colorado-based 
CBDistillery contains one bottle with 
melatonin for nighttime use and one 
bottle for daytime. The gluten-free, 
vegan, kosher gummies come in rasp-
berry-lemon, raspberry and straw-
berry, and contain 30 mg of CBD—on 
the generous side as gummies go.
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Vybes Mixed Pack
$96 for 12 at IDrinkVybes.com

A celebrity favorite, these vegan bever-
ages contain 25 mg of CBD. The six tasty 
low-sugar avors include Strawberry 
Lavender and Blackberry Hibiscus. (For 
a limited time, save 30 percent on all 
beverages with the code HumansRise.)
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Harbor Hemp  
CBD Essentials Gift Set 

$95 at HarborHempCompany.com, 

a $119 value

This set from New England-based, 
family-run Harbor Hemp CBD, contains 
their 500 mg full-spectrum CBD Oil, 
500 mg Zero THC Oil and 175 mg CBD 
Pain Cream for soothing aches and pains.

cbdMD Product of the Year Bundle
$59.99 through May 31 at 

cbdMD.com, a $74.98 value

This two-pack was named 2020 “Prod-
uct of the Year USA” in a poll of con-
sumers, topping both the “topical” and 

“sleep aid” CBD categories. Freeze is a 
roll-on that contains 300 mg of CBD, 
plus menthol and other muscle-relaxing 
ingredients. The minty PM tincture 
combines 500 mg CBD with melatonin 
to promote deep, high-quality sleep.

beam  Blends  Travel  Pack $85 for 30 single-serve packs at BeamTLC.com

These single-serve 20 mg CBD powder packs dissolve in liquid and are perfect 
for enjoying CBD on the go. The set contains the Clarity blend, which promotes 
improved focus with ingredients like rhodiola and ashwagandha. The Dream blend 
contains magnesium and melatonin for sleep.
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$100-$250

The Apothecary Newsweek CBD Beauty Bundle
$125 at TheApothecaryStores.com

This Texas-based CBD boutique created this gift basket of three best-selling 
Apothecary products exclusively for Newsweek readers. The Dead Sea Mud Mask 
and the Facial Wash help to achieve clear and smooth facial skin. The water-
activated coffee-scented C’ya Later Coffee Scrub targets cellulite and stretch marks 
on the body. (Save 20 percent with code TRAE20.)

Color Up Zen Zone Kit
$102 at ColorUpCo.com

This kit is like a spa day in a pouch: 
a relaxing Rehab Bath Bomb, the 
Detox Facial Masque (which smells 
heavenly), a moisturizing Mint Lip 
Treatment and the lightweight Hydrate 
Body Lotion. Color Up also includes 
two gifts—a mini Relieve Pure Salve 
for sore muscles and a travel-sized 
75 mg Pure Daily CBD oil tincture.

Green Gorilla Organic 
CBD Wellness Bundle

$150 at ILoveGreenGorilla.com, 

a $200 value

This Malibu-based lifestyle brand’s 
USDA-certi ed organic products are 
derived from sustainable organic-farming 
practices. The limited-edition Organic 
CBD Wellness Bundle includes 5 mg 
Organic Ultra Wellness Gummies—a 
good introductory dose for CBD 
newbies—a 600 mg CBD Infused Oil 
that is ingested orally, a Botanical CBD 
Balm for the body and a CBD Lip Balm.

CBD GIFT GUIDE



Pure Bloom  
Glow on the Go Set
$118 at GetPureBloom.com

This female-founded luxury skincare 
company offers this beautifully 
packaged set to treat the skin from 
the outside-in and the inside-out. 
The set includes mini sizes of lightly-
scented night cream, beauty serum, 
and collagen-infused gummies, which 
contain CBD that is nano-optimized, 
a process that helps to allow for 
maximum absorption. (Use promo 
code NEWS30 to save 30 percent.)

Mary’s Methods CBD Skincare 
Balance + Renew Duo

$170 at MarysNutritionals.com,  

a $190 value

This anti-aging duo consists of 
the Balance facial serum and the 
Renew face cream. Both have a 
mild, pleasant scent, full-spectrum 
activated hemp extract, vitamin B5 
and peptide complex. If you’re new 
to CBD and just want to dip a toe in, 
Mary’s also has a Sample Pack that 
includes introductory sizes of tincture, 
muscle freeze and other favorites.

Love Always, Liz CBD Period Relief Kit
$124 at LoveAlwaysLizCBD.com, a $133 value

This set of full-spectrum CBD oils contains a 900 mg CBD Oil Tincture and a 
Period Relief Roll-On, to relieve discomfort in the abdomen, lower back and 
other areas of the body affected by period pain. Love Always, Liz uses sun-grown, 
pesticide-free hemp grown on their GMP-certi ed farm. (GMP means it meets 
FDA regulations for Good Manufacturing Processes.) 
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Faroe Sheep
Faroe Islands

The cold, windy climate on these islands is too 
harsh for many plants and animals, but not the 
Faroese sheep, which outnumber people about 
seven to ve. The name of the islands even comes 
from an old Norse word for “sheep.” The wild 
sheep—which are, in fact, quite tame—are hardy, 
good climbers, and well-adapted to the cold, 
allowing packs of them to thrive on the islands.

Sloths
Costa Rica

If you look carefully in the mountainous rainforests 
of Costa Rica, you may be able to spot algae-covered, 
furry sloths hanging in the trees or swimming across 
canals—they are surprisingly good swimmers. Costa 
Rica is home to the Sloth Sanctuary, the leading center 
for sloth rehabilitation and research. And of course, the 
notoriously slow-moving sloths love a good nap.

Condors
California

California condors love 
the dry, rocky terrain of 
the American southwest. 
You can nd them 
scavenging for food over 
shrubland, nesting in a 
cliffside cave or in the 
hole of a giant sequoia 
tree or soaring gracefully 
overhead. With their 
wingspan of up to 10 feet, 
these are the largest ying 
birds in North America.

Giant Tortoises
Ecuador

Giant tortoises are perhaps the most famous inhabitants of the 
Galapagos off the coast of Ecuador, and they do not live anywhere 
else in the world. They thrive in the islands’ low, dry climate; the 
15 species of these slow-moving reptiles (some of which are now 
extinct) can weigh over 900 pounds and live 170 years or more.
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Capybaras
Peru

These semiaquatic rodents love forests, rivers, ponds 
and swamps, making Peru a perfect habitat for them, 
as more than 60 percent of the country is covered by 
the Amazon rainforest. They are the largest rodents in 
the world and can weigh up to 150 pounds. Typically 
they can be found either sunbathing or munching; 
adult capybaras eat 6 to 8 pounds of grass daily
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Mountain Gorillas
Rwanda

Rwanda is one of only 
three countries where 
mountain gorillas live 
in the wild, and there 
are only about 1,000 
alive today. They live 
in communities of up 
to about 30 gorillas 
led by an alpha male. 
Like humans, mother’s 
give birth to one baby 
at a time; baby gorillas 
ride on their mother’s 
backs until they are 
about 2 or 3 years old.

Pangolins
South Africa

The most highly-traf cked mammal in the world, 
pangolins especially appreciate the shrubby 
savanna woodland of South Africa. They are the 
only mammals that are covered in keratin scales, 
which they use for defense by rolling up in a tight 
ball when threatened. Using their long, narrow 
snouts, they slurp up ants from the ground.

Emus
Australia

Australia’s national 
bird, these giant 

ightless birds 
are second in size 
only to the ostrich. 
Despite growing 
up to 6 feet tall, 
they’re speedy; 
they can run up to 
30 miles per hour 
through savanna 
and grasslands, 
while their uffy 
feathers protect 
them from the sun.
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Mediterranean Monk Seals
Greece

Now found almost exclusively around the 
coast of Greece, these monk seals are 
considered some of the most critically 
endangered mammals on earth. But if 
you get to see one of these shy creatures, 
it will be worth it. Their big, round eyes 
help them see underwater as they swim 
through the warm Mediterranean.
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Wildlife Encounters From 
the Safety of Your Couch
Watching Tiger King may be all the rage, and goats and ducks might be free to roam the city streets, but the 

best place to see some of the most adorable and fascinating animals around the world is in their natural 

habitats. From scale-covered pangolins to 170-year-old tortoises to miniature two-pound foxes, take a peek 

at the world’s most unique creatures on every continent from the safety of your couch. —Sarah Dreher

UNCHARTED
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I l l u s t r a t i o n  b y  B R I T T  S P E N C E R

hollywood, like the rest of the world, has been dramatically 

impacted by the coronavirus pandemic. If there’s one area of entertain-

ment perhaps best suited to tackle a global crisis, it’s comedy talk shows like 

Hasan Minhaj’s Patriot Act on Netflix. “People are trying to find new places to 

get information to figure out what’s going on. I think comedians have been able 

to do that in a meaningful way.” Finding meaning during a never-ending news 

cycle while remaining funny may seem impossible, but Minhaj, who rose to 

fame originally as a senior correspondent on Comedy Central’s The Daily Show, 

thinks late-night shows are uniquely up to the challenge. “Late-night comedy 

has always been very urgent and immediate and able to pivot.” Even though 

a release date for the sixth season of Patriot Act has been temporarily pushed 

back due to the crisis—new content has been posted to YouTube in the show’s 

absence—Minhaj says he is excited about the new realities the current situation 

demands. “I’m really excited for people to see the new iteration of Patriot Act.”

Hasan Minhaj
What can we expect from the new 
season of Patriot Act?
We’ll obviously be covering stuff 
pertinent to the new reality that we’re 
living in, a post-COVID-19 world. But 
also topics that are still very relevant 
to our lives—health care, education, 
international politics.

How has the coronavirus impacted 
how you’ll cover things like the 
upcoming presidential election?
The silver lining to this pandemic 
is that it’s really pulled into focus 
what fundamentally matters, and it’s 
grounded a lot of things that were 
just previously vague talking points 
that politicians would throw around.

Was there a moment in your career 
where you realized you could 
successfully do political humor?
I wasn’t into comedy. I was actually 
a speech and debate and public-
speaking kid. When I got to college, 
I found out stand-up comedy is 
basically funny speech and debate.

How do you make Patriot Act stand 
out from other political satire?
A huge inspiration was getting to 
explain things with a level of depth 
that I didn’t previously have the 
opportunity to do on The Daily Show.

How’s it been being a dad to a 
newborn during a pandemic?
I’m trying to enjoy moments of joy and 
beauty in the face of, you know, abject 
horror. I’m remaining optimistic. We 
have no other choice. —H. Alan Scott

“I got my political 
science comedy 

undergrad degree at 
The Daily Show.”

 PARTING SHOT



SHOCKING. 
POSITIVELY 
SHOCKING.

FIND IT ON ONNEWSSTANDS NATIONWIDE  
OR AT ONNEWSSTANDSNOW.COM


